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Introduction

This section explains the purpose of the 
guidance and who it is aimed at.

Skip ahead to section 4 if you wish to 
access the guidance immediately.

This document provides guidance about the signs that people 
use to get around whilst walking, cycling and horse riding in the 
Dearne Valley Landscape Partnership project area.

The guidance is primarily about those signs that help people to 
fi nd out where a path goes and how far it is to the destination. 
For the sake of clarity, we will call such signs ‘directional signs’, 
of which there are three basic types:

•  Fingerposts, which direct 
people along a route and 
contain information about 
the direction of the route, the 
end destination and the 
distance to it.

•  Waymarkers, which help to 
guide people along a route 
and give them reassurance that 
they are on the right path.

•  Orientation panels, which 
promote the site and inform 
users of what paths are in 
the area, where they go and 
local attractions along the 
route (typically using a map). 
Orientation panels can also 
serve to provide a welcome to 
visitors and contribute to their 
‘sense of place’ as part of an 
overall destination brand.

Directional signs are very 
important to help people get the 
most out of the Public Rights of 
Way (PROW) in the Dearne Valley. 
Such signs are especially important 
for people who are unfamiliar with 
the area or who are less confi dent 
in their ability to navigate safely. 
As such, they can play a signifi cant 
role in helping visitors enjoy the 
Dearne Valley and in helping 
encourage people to become 
more active.
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Who is this 
guidance for?

  This guidance is for 
anyone who is:

•  Considering installing any new 
directional signs

•  Considering replacing old and 
worn directional signs

•  Preparing a funding proposal 
for signage

•  Expecting to receive funding 
from the Dearne Valley 
Landscape Partnership or other 
public sector organisation for 
installing signage

Potential users of this guidance 
include: Public Rights of Way, 
Tourism, Transport and Planning 
Offi cers within Local Authorities 
and partner organisations; 
destination management 
organisations and managers of 
visitor attractions; agencies and 
non-governmental organisations.

What does the guidance 
aim to achieve?

  The guidance is intended 
to help:

•  Coordinate and improve the 
consistency of directional signs 
within the Dearne Valley

•  Improve linkages between 
existing routes for walking, 
cycling and horse riding

•  Support the ‘destination 
brand’ of the Dearne Valley 
Landscape Partnership – 
strengthening the area’s local 
identity and sense of place

What is not covered by 
this guidance?

  This guidance deals only 
with directional signs that 
help people fi nd their way 
around. There are of course 
many other signs not covered 
by this guidance that people 
may encounter whilst 
exploring the landscape, for 
example signs that:

• Promote responsible behaviour

•  Provide information about route 
conditions or hazards

•  Provide interpretation, telling 
stories about the place

•  Provide information who owns 
or manages a route

•  Mark the boundary of land 
ownership or designated sites – 
for example, a Nature Reserve

Guidance on signs not covered 
by this document is available 
from the Department for Transport 
(DfT), Highways Agency and 
Local Authorities.
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Overview

This section summarises the current signage 
system in the Dearne Valley.

The Dearne Valley has an established network of Public Rights of Way 
(PROW) that provides opportunities for residents and visitors to travel 
through, explore and enjoy the landscape. Many routes are already 
signposted. However, the current system of signage is the result of 
a piecemeal approach, with signs having been installed across the 
area over a number of years and in a variety of styles. Signage for 
road users dominates – and there is little signage telling people about 
the features that can be found nearby. Instead, the current signage 
is primarily concerned with “getting through and getting out”1. 
The challenge for signage in the Dearne Valley is therefore less 
concerned with quantity than quality. It’s about improving signage 
coordination and consistency to create a smarter network – 
not just a larger one.

1  Landscape Projects (2012) Dearne Valley 
Green Heart: Interpretation Study, 
DVGH Partnership
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Responsibility for installing and 
maintaining signage lies primarily 
with Public Rights of Way 
(PROW) Offi cers within the local 
authorities of Barnsley, Doncaster 
and Rotherham (including an 
offi cer dedicated to the Trans 
Pennine Trail). The PROW Offi cers 
communicate regularly and there 
is a strong sense of teamwork 
amongst the different authorities 
involved.

Generally speaking, signage 
is planned and installed on a 
reactive basis – i.e. in response to 
demand from recreational users 
and site managers. This largely 
involves replacing damaged 
or missing signage, which is 
identifi ed through signage surveys 
undertaken on a 2–4 year cycle (or 
annually in the case of the Trans 
Pennine Trail). Local volunteers 
are available to install temporary 
signage when required.

How the current signage system works

PROW Offi cers use existing 
guidance to inform the design 
and installation of signage. This 
includes local authority and Trans 
Pennine Trail brand guidelines, as 
well as statutory guidance made 
available by the Department for 
Transport (DfT) and Highways 
Agency – for example, The Traffi c 
Signs Regulations and General 
Directions (TSRGD) 2002.

The current extent of signage 
within the Dearne Valley is 
considered to be satisfactory with 
few gaps in the coverage requiring 
attention. Over-signage – or 
‘signage clutter’ – is not perceived 
to be an issue.

Materials in use are typically 
aluminium for fi ngerposts and 
seasoned wood for waymarking 
posts. Timber is not widely used 
for fi ngerpost signage due to 
issues of cost within the limited 
budgets available. Recycled plastics 
are not currently used.

There are some instances of 
signage vandalism and theft 
within the Dearne Valley. Metal 
items are at risk of being stolen 
(presumably for their scrap value); 
wooden items are sometimes 
burned or sawn down. Graffi ti 
is not a major issue. There have 
been cases where fi ngerpost arms 
are vandalised and repositioned 
to point in misleading directions. 
Although challenging, none of 
these issues are exclusive to the 
Dearne Valley and are typical of 
signage vandalism across the UK.
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SWOT analysis

The table below highlights some of the strengths, weakness, 
opportunities and threats facing the local signage system.

STRENGTHS WEAKNESSES

 Good level of existing signage coverage

 Current signage guidance is adequate

 Numerous Public Rights of Way (PROW)

  Trans Pennine Trail provides a well-
recognised, high capacity route

  Good coordination and teamwork amongst 
local PROW Offi cers

 Positive involvement of local volunteers

  Vehicle traffi c dominates and roads through 
the area tend to be very busy

  Local PROW networks are fragmented and 
incomplete, reducing access

 Areas of signage in poor condition

 Lack of gateway signage

  Confusing multi-way junctions with 
inadequate wayfi nding

  Physical barriers to pedestrian movement, 
with limited road, river and rail crossings 
(A635 splits the landscape north/south)

 Over-reliance on a few key routes

  Local leisure opportunities are often hidden 
and poorly signposted

 Over-use of uninviting warning signs

  Some communities have limited access to 
off-road routes, leaving them ‘disconnected’

 Limited budgets available for signage

 Fear of crime

OPPORTUNITIES THREATS

  Increasing popularity of cycling, walking 
and horse riding

  Good potential for small changes to make 
big improvements to the current system

  Emerging destination brand for the Dearne 
Valley

  Numerous and diverse local attractions 
along routes

  Funding for signage through investment 
in physical infrastructure

 Theft and vandalism

 Further reductions to signage budgets

  Routes through sensitive wildlife areas must 
be carefully planned to avoid disruption
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•  Ensuring high standards of 
design: All signs are, to some 
extent, an intrusion on the 
landscape. In the Dearne Valley 
we need the highest standards 
of design to ensure that people 
can fi nd their way around 
but with minimum impact on 
the environment itself. Signs 
should be made consistent 
using a standardised design 
template, shared by all partners 
(keeping maintenance costs 
to a minimum). The design of 
signage should be clear and 
functional, fi rst and foremost, 
although consideration should 
be given to making signage 
attractive and in keeping with 
its surroundings – especially in 
areas where natural heritage is 
the main tourism asset.

•  Providing for different types 
of user: In the past some 
signs have been developed 
specifi cally with walkers in 
mind. There is now a need 
to encourage responsible 
use of paths by a variety of 
users, including cyclists, horse 
riders and wheelchair users. 

Suggestions for improving the system

The current signage system, although functioning, is unlikely to 
meet the needs of the future. Here follows a summary of 
strategic recommendations for improvement:

Multi-user routes should be 
clearly signposted to help 
reduce confusion and potential 
confl ict between different 
types of user. The location and 
positioning of signage also 
needs to ensure that signs are 
easy for a wide range of users 
to read – not just walkers.

•  Improving linkages in the 
network: Signage is currently 
installed on a reactive basis 
and often at a local level – 
focussing on the requirements 
of individual routes and sites. 
There is a need to develop a 
more proactive and strategic 
approach, shared by all partners, 
which considers the signage 
network across the Dearne 
Valley as a whole. The system 
of path signs should refl ect 
the needs of people moving 
through the network, focussing 
on improving linkages between 
as well as around destinations.

 •  Involving other partners: 
The Dearne Valley Landscape 
Partnership provides 
opportunity to strengthen 
the already established 
relationships between 
local PROW Offi cers. There 
is also a need to engage 
other groups in developing 
a shared signage strategy, 
particularly tourism staff, 
government agencies/NGOs 
and destination managers. 
Currently, these wider groups 
are not actively involved in 
decision-making at a strategic 
level. Hence there is scope 
for the Landscape Partnership 
to provide a forum for joint-
working across the Dearne 
Valley project area, with the 
aim of sustaining such a 
model into the future.
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Basic principles

This section explains the rationale for directional 
signs in the Dearne Valley.

Directional signs are primarily provided to improve people’s 
experience of a route, or network of routes. They help to confi rm 
that users are welcome to be there; where they thought they were; 
and where they are heading.

Directional signs can also be a useful ‘tool’ for land managers to 
help encourage people to remain on paths and to avoid sensitive 
areas, or places with busy or hazardous activity.

Following discussion with interest parties and review of relevant 
literature, a number of basic principles have been identifi ed which 
underpin this guidance:

•  A user-based approach: 
The experience of people 
using a route is the single most 
important factor in deciding 
what any sign should look like 
and where it should be located.

•  Simplicity: Signs should be 
as simple as possible and 
should avoid information 
that is not essential for users 
of the route – for example, 
marketing brands or logos, 
names of organisations, 
etc. This information can be 
provided on other signs, such as 
those located near trailheads. 
Fingerposts should primarily 
display:

 •  Direction of the path 
(normally through orientation 
of the fi ngerpost)

 • Destination of the path

 • Distance to the destination

•  Separation of sign types: 
Directional signs should be 
provided independently of any 
other signs. Other information 
that users may need, or which 
land managers may want to 
provide, should be displayed 
on other signs or information 
boards to suit the specifi c 
circumstances.

•  Consistency: A consistent 
approach should be used across 
the Dearne Valley. This will, in 
time, increase the confi dence of 
path users – particularly those 
unfamiliar with the area.

•  Placing signs only where they 
are needed: This guidance 
cannot prescribe where each 
sign should be placed: a balance 
is required between providing 
suffi cient information for users 
and cluttering the landscape 
with signs. This needs to be 
considered at both a local 
and strategic level, taking into 
account the coverage of existing 
signage and any plans being 
made by partners to install new 
signage.

3



Dearne Valley Landscape Partnership: Signage and Wayfi nding Guide 10

Specifi cations

This section provides guidance on the content, 
design and location of directional signs.

4.1 Fingerposts
    Fingerposts direct users along a route and contain 

information the direction of the path, its destination 
and the distance to that destination.

Standard design

MATERIALS

Laminated aluminium or treated/
seasoned timber. Fingerpost to be 
approximately 3,150mm x 100mm 
square. Finger blade to have an 
effective length of 650mm x 150mm 
high. Point to be cut at 30 degrees. 
Blade to be attached using vandal-
resistant Jubilee Clips or mortice-
joined through post.

CONTENT

Font:   Arial or Helvetica

Text size:   150 point (effectively 
54mm) for destination 
and distance

      100 point (effectively 
38mm) for path name

INSTALLATION

All locations should be checked 
for the presence of utility services 
(e.g. cables) before installation 
begins. Two horizontal metal 
bars (set at 90 degrees) should be 
used at the bottom of the post to 
prevent easy removal. Post hole 
packed and backfi lled. For soft 
ground use ST4 concrete.

4

1 Destination
 Path name

900mm
(packed and backfilled)

1,850mm
(minimum)

100mm

150mm

650mm

150 point text
100 point text

Figure 1: Standard design specifi cation for fi ngerposts
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Key features of the standard design are used for the 
following reasons:

•  Materials: Aluminium is cost-effective and consistent with the 
majority of existing fi ngerposts in the area. Treated or seasoned timber 
is recommended, where budgets permit, as wood is a sustainable 
resource and signs can be manufactured locally.

•  Colour: White letters on a green background are high contrast 
and easy to read. This colour scheme is the most commonly used for 
Public Rights of Way across the UK.

•  Fonts: Use of Arial / Helvetica fonts give the most fl exibility and both 
fonts meet accessibility standards for the visually impaired. Font size 
follows national guidance. The design allows for two lines of text. If, 
in exceptional circumstances, three lines are essential, a wider blade 
width may be required.

•  Dimensions of posts: These are in line with national guidance. 
A standard minimum height for a free-standing fi ngerpost of 1,850mm 
is recommended. However, there may be situations where a directional 
sign could be better located in a different position to improve the 
effectiveness of the sign. Mid-height directional posts may be more 
effective on paths popular with wheelchair users or be less intrusive 
in some landscapes.

Information
Fingerposts must provide users with the following information:

•  Direction: Fingerpost arms should point along the route of the path.

•  Destination: Careful consideration needs to be given to the choice 
of destination so that it is meaningful users – i.e. a place where 
people want to visit and which they will recognise once they arrive. 
Often it will be a settlement or signifi cant feature found on a map. 
In some circumstances it may be useful to add an intermediate 
destination, for example: ‘via Marr Hall’. Where a path is designed 
as a recreational loop without destination, it may be appropriate 
to sign it ‘Circular Path’.

•  Distance: This is simply the distance in miles, or crude fractions of 
miles, to the destination. For example: ‘1½ miles’. Please note: 
decimal fractions of miles should not be used (e.g. ‘1.5 miles’).
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In addition – and only if it is relevant – the following information 
may also be provided:

•  Path name: Use the strategic route name (for example, Trans Pennine 
Trail) or the locally agreed path name, if appropriate. Note that the font 
size for the path name is smaller than for the destination as this is of 
secondary importance to most people. The development of a relevant 
local name for a path can contribute towards local distinctiveness.

•  Path identity symbol: Where a path has an agreed symbol, this can 
be incorporated into the fi ngerpost. Other organisational logos and 
brands should not be used.

•  Coloured chevron: These can be provided on fi ngerposts but only if 
the path subsequently uses intermediate waymarking with colours.

Location
Fingerposts should be placed at either ‘end’ of a route and at 
signifi cant intermediate junctions where new users are likely 
to join the route for the fi rst time. With careful thought, some 
directional signs can be added to existing furniture without the 
need for a new post.

Special circumstances
There may be circumstances when it would be appropriate to 
depart from this guidance. For example:

•  When installing signage within areas that have an agreed sign 
design format. In such cases it is best to follow the local guidance to 
retain a coherent appearance and reduce the potential for confusion. 
Towards the edge of the area it will be appropriate to change to the 
standard design specifi cation as shown in Figure 1.

•  When replacing signs of historical signifi cance. In some 
locations, the existing signs may themselves be of historical interest 
(e.g. in around heritage features). In these specifi c instances, the 
retention of the original signs – or installation of replica replacements – 
is recommended.
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4.2 Waymarking
    Intermediate waymarkers guide people along a route which has fi ngerposts at either end. 

The purpose of waymarking is to provide the user with reassurance and inform route choice 
along a path and within a network of paths.

    A consistent approach to waymarking is required throughout the Dearne Valley. 
Waymarkers should be present along the length of all key routes between fi ngerposts. 
Consistency in the style of waymarking should be maintained across land managed 
by different organisations and throughout different networks of paths.

Types of waymarking
This guidance does not prescribe where waymarking should be 
installed, nor specify the exact form it should take. The merits of 
three broad styles are outlined in Figure 2 and the decision is left 
to the route manager. A recommended design specifi cation is 
provided in Figure 3 for reference.

ADVANTAGES DISADVANTAGES

A
rr

o
w

 d
is

c

  Simple, cost-effective and 
relatively easy to maintain

  Can be coloured to identify path 
and integrated with fi ngerposts 
through use of coloured chevron

  Provides directional information

  Can be used in a roundel 
with path name

  Easy to add to existing structures

  Careful colour contrasts needed 
to distinguish different routes

  Can appear unprofessional, 
especialkly when over-used

C
o

lo
u

re
d

 b
an

d
s   Simple, cost-effective and 

relatively easy to maintain

  Can be used in any direction

  Can be easily integrated with 
fi ngerposts through use of 
coloured chevron

  No route choice can be shown 
unless extra ‘confi rmation’ posts 
are installaed after junctions

  Careful colour contrast is needed 
to distinguish different routes

Sy
m

b
o

l

  Symbols, especially when 
combined with a colour, offer 
the most distinctive type 
waymarking accessible to all

  Can be used to develop 
path identity

  Can be complex, expensive to 
develop and diffi cult to maintain

  No direction information 
(but can feature directional 
arrows as part of the design)

Figure 2: Comparison of commonly used styles of waymarking
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Standard design

MATERIALS

Treated or seasoned timber: larch or 
oak are recommended. Posts should 
be approximately 1,500 x 100 x 
100mm. Waymarker discs should be 
produced using rigid PVC (ideally 
recycled), high impact acrylic or 
polycarbonate (e.g. Makrolon ®) 
with a diameter of 75mm. Paints 
should be water-based to minimise 
environmental impact.

CONTENT

Minimal written information should 
be used. All text should be at least 
point size 14.

INSTALLATION

All locations should be checked 
for the presence of utility services 
(e.g. cables) before installation 
begins. Post should be installed to 
a depth of between 500-700mm, 
leaving approximately 1,000mm 
above ground. Two horizontal 
metal bars (set at 90 degrees) 
should be used at the bottom of 
the post to prevent easy removal. 
Post hole packed and backfi lled. 
For soft ground use ST4 concrete. 
Waymarker disc should be fi tted 
with the centre of the disc 100mm 
from the top of the post. Disc(s) 
affi xed by nailing directly onto post 
(if disc pre-drilled) or fi tted within 
routed area 3mm deep.

1,000mm

500mm

100mm

Figure 3: Standard design specifi cation for waymarkers
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Key features of the standard design are used for the 
following reasons:

•  Materials: Wood is a sustainable resource and posts can be 
manufactured locally. Recycled plastic is a viable alternative. PVC, 
high impact acrylic or polycarbonate are durable and cost-effective 
materials for discs, which can be custom-printed if required.

•  Dimensions of posts and discs: These are in line with national 
guidance. A standard minimum height for a free-standing waymarker 
post of 1,000mm is recommended.

Information
Waymarkers must provide users with the following information:

•  Confi rmation of route: An arrow, symbol, colour-code or other visual 
cue designed to reassure users that they are on a particular route.

In addition the following information may also be provided:

•  Direction: Waymarkers can feature arrows pointing in the direction of 
travel. Arrows can be painted onto the side of posts or incorporated 
into waymarker discs. It is often useful to waymark both ways along 
a route as it helps people to retrace their steps or use paths in both 
directions. Avoid adding lots of directions to a single waymarker post, 
which can appear confusing. See Figure 4 opposite for conventions on 
how to position waymarker discs with directional arrows.

Figure 4:  Illustration of 
conventions for use of 
waymarking arrows

LEFT

RIGHT

STRAIGHT ON

FORK LEFT

FORK RIGHT
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•  Path name: Waymarkers can be used to display the name of a 
path or strategic route. This can be painted or etched onto the face 
of the post; it can also be incorporated into the design of printed 
waymarker discs (typically wrapping around the outer edge of the 
arrow or symbol). Waymarker discs should not be used to convey 
any other information, such as warning and advisory notices or the 
names of organisations.

•  Path identity symbol: Where a path has an agreed symbol, this can 
be incorporated into the waymarker. Other organisational logos and 
brands should not be used.

•  Colour-coding: This can be used to differentiate between different 
routes within a network of paths. It can be incorporated using 
coloured bands (painted or etched around the edges of the post) 
or within the design of waymarker discs. If colour-coding is used, 
it should also be incorporated on fi ngerposts at the start and end 
of a route.

The following colour-codes are typically used on Public Rights of 
Way, although local variations can be used where appropriate:

Footpath:      open to walkers.

         Waymarked with a yellow arrow.

Bridleway:      open to walkers, horseriders 
and cyclists.

         Waymarked with a blue arrow.

Restricted byway:    open to walkers, cyclists, horse 
riders and horse drawn vehicles.

          Waymarked with a 
plum coloured arrow.

Byway Open to All Traffi c (BOAT):  open to walkers, cyclists, 
horse-riders, horse-drawn 
vehicles and motor vehicles.

         Waymarked with a red arrow.
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Location
The waymarking required on a route depends on the route’s 
attributes. Simple, linear paths without junctions may require 
very little or no waymarking. If the route is longer or features 
a poorly defi ned path, junctions and/or poor sight lines then 
additional waymarking may be needed to help users fi nd their 
way with confi dence.

Waymarkers should be installed in clearly visible locations beside paths, 
avoiding areas of encroaching vegetation and aiming to maximise sight 
lines so that cyclists and joggers can see the sign in time to change 
direction, if necessary.

It is important to install waymarkers at junctions so that people are clear 
about which route to take. Posts should be placed on whichever side 
of the path corresponds to the route being signposted – for example, a 
waymarker directing users to take the left-hand path at a junction should 
be placed on the left-hand side of the path upon approach. Additional 
posts should be installed just after junctions to provide reassurance of 
the route chosen.

Please note that where appropriate, waymarker discs can be added to 
existing structures and furniture (such as gates and stiles – never trees) 
without the need for a post.
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4.3 Orientation panels
    An orientation panels is useful at the start of a path 

network or outdoor recreational site. Its primary purpose 
is to inform users of what paths are in the area and where 
they go.

    An orientation panel must provide enough information to 
enable the user to decide which route they want to use, 
gain an idea of distance and understand what they might 
expect along the way. Orientation panels may also contain 
advisory information about potential hazards.

    An orientation panel is also an advert for the wider area 
and its attractions. Panels need to be attractive, simple to 
understand, easy to read and accessible to as many people 
as possible. Numerous design options are available – the 
suggested design below is well suited to the majority of 
locations and compliant with accessibility standards.

Suggested design
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MATERIALS

Treated or seasoned timber frame 
and posts (oak is recommended), 
constructed using vandal-resistant 
fi ttings. Recycled plastic can be 
used as an alternative. Metal is 
not recommended to avoid risk of 
theft. Information panel should be 
encapsulated in glass-reinforced 
polypropylene with UV resistant 
laminate. Dibond can also be 
used as an alternative. Size of the 
information panel can vary, but 
a minimum standard size of A3 is 
recommended.

CONTENT

Font:    Stag font family. 
See notes on branding 
overleaf.

Text size:   60 – 72 point for titles

      40 – 48 point 
for subtitles

     24 point for body text

     18 point for captions

INSTALLATION

All locations should be checked for 
the presence of utility services (e.g. 
cables) before installation begins. 
Two horizontal metal bars (set at 
90 degrees) should be used at the 
bottom of the posts to prevent 
easy removal. Post holes packed 
and backfi lled. For soft ground use 
ST4 concrete. The lower edge of 
the information panel should be 
positioned at a minimum height of 
800-900mm to enable wheelchair 
users to approach within reading 
distance of the panel.

800–900mm
(minimum)

600mm

Figure 5: Suggested design specifi cation for orientation panel
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Key features of the standard design are used for the 
following reasons:

•  Materials: Wood is a sustainable resource and signs can be 
manufactured locally.

•  Branding: Any designs should be developed in light of the DVLP 
branding guidance and communications strategy. The Stag font family 
has been adopted as the standard font for us in relation to the DVLP.

Information
There are no national standards on the content of orientation 
panels, although it recommended that as a minimum they contain 
a map showing distances of key routes, a north arrow and a ‘You 
Are Here’ point. Other recommendations include:

•  Keep it simple – avoid adding descriptions of historic features, nature 
interest etc. Instead consider a separate interpretation board for this 
information. The map itself should also be simplifi ed. Ordnance Survey 
type maps can be off-putting to some users as they usually contain 
a lot of detail which may not be necessary for the purposes of an 
orientation panel. Use simple symbols or pictures to denote features 
like buildings, woodlands, facilities, etc

•  Provide information on terrain and other accessibility issues. 
There may also be need to highlight potential hazards and areas of 
restricted access (e.g. private land).

•  Think about people with visual impairments – use contrasting 
colours and consider tactile surfaces for blind and partially sighted 
users, who will need to be very close to read or touch the panel.



Dearne Valley Landscape Partnership: Signage and Wayfi nding Guide21

Location
•  Ensure panels are orientated correctly in relation to the site or the 

view, especially if using a map or a panorama.

•  Consider how people will gain access to the panel. Panels should 
be located where they can be seen, read and touched by people 
standing and in wheelchairs. Surfacing around the panel should be 
level and well maintained for all users. Panels positioned close to the 
ground should be tilted to 60 degrees to enable those standing, in 
wheelchairs or young children to read easily.

•  If budget allows, add a roof over the panel. A roof enables users 
to read it in the dry and also reduces timber decay and UV degradation 
of the panel. Ensure the underside of the roof is a minimum of 
2,100mm from the ground so that it is not a hazard for visually 
impaired users.

4.4 Sign maintenance
    Directional signs typically require maintenance every 

fi ve years and replacing after 20+ years. This should be 
considered when planning signs so that suffi cient budget 
can be allocated to long-term upkeep. Worn and damaged 
signs can be off-putting to users and detrimental to the 
destination brand of the area (suggesting that a place is 
uncared for).

    Path managers may fi nd it useful for maintenance 
programmes to discretely number all path signs individually 
and accurately record their location. Individually identifi able 
markers can also provide exact reference points on 
promoted paths in such rare circumstances as when 
someone has a serious accident on the route.
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4.5 Other information for path users
    In order for directional signs to work effectively, a wider 

range of information is required to support the needs 
of paths users. This can be provided in a variety of ways 
including:

  • Map and information boards at the start of paths

  • Leafl ets and websites (including Podcast audio trails)

  • Separate specifi c signs

These additional materials also offer the opportunity to inform 
users about the role of land managers in maintaining the paths 
– and provide guidance on responsible behaviour, such as the 
Countryside Code.

Interpretation
Drawing users’ attention to specifi c points of interest along a route, or 
telling stories of the area or the path, is often worthwhile and can add 
considerably to the users’ experience. This can be done using panels and 
other forms of static interpretation or more creatively though artistic 
approaches. It is recommended that site managers wishing to create 
a distinctive ‘sense of place’ for their site use creative interpretation 
and design at key visitor locations, without resorting to the need to 
customise functional path signs. Land managers should also give careful 
consideration to the impact that such additional infrastructure can have 
on the landscape and be mindful of the need to regularly maintain and 
update any information.

Specifi cations for interpretation are not included in this guidance. 
However, the information under 4.3 Orientation panels is relevant and 
applicable.

Linking with online and interactive media
Use of websites and mobile applications (‘apps’) is increasing amongst 
recreational users and this trend is set to continue. Websites and apps 
developed for outdoor recreation typically include interactive maps 
and interpretive information, designed to enhance users’ experience of 
specifi c routes and destinations.
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‘Real world’ locations on the ground, such as waypoints along a route 
or features of interest, can be linked to online or app-based information 
using written website addresses and/or Quick Response (QR) Codes: a 
type of matrix barcode that can be scanned using a QR Code reader 
app on a smartphone or tablet computer. QR Codes are especially useful 
when directing users to a web page that has a long address or ‘url’ – 
in such cases it is often more convenient for users to scan the QR Code, 
rather than type the web page address manually.

For example, the following website address...

https://www.barnsley.gov.uk/services/housing/private-housing/dearne-valley-programme

      ...can be displayed using the following QR Code:

Many recreational mobile apps contain built-in QR Code readers 
specifi cally for this purpose.

QR codes and simple website addresses can be installed along routes 
and at outdoor destinations by printing them onto a suffi ciently durable 
material (such as waymarkers discs or 5mm foamex board) and attaching 
to them to existing signage and furniture (for example: fi ngerposts, 
waymarkers, gates, stiles, benches, etc).

Website addresses and QR Codes can also be incorporated into the 
design of interpretive displays to enhance the visitor experience. This is 
a particularly good way of providing additional information that cannot 
easily be made available in situ, such as audio-video content.

Land management signs
It is recommended that path users are informed about ad hoc land 
management practices and seasonal conservation issues using temporary 
signs, when required. It is important to remove such temporary signs 
when no longer applicable.

Grand aid or commercial sponsorship
Some paths and networks receive grant aid or commercial sponsorship 
and funding bodies often want their support recognised. Instead of 
adding logos to directional path signs, which can create a cluttered 
appearance, it is recommended that path managers inform users in a 
variety of alternative ways as described above.
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ACTIONS for the Dearne Valley Partnership

This section provides recommended actions 
for the Dearne Valley Landscape Partnership in 
implementing the guidance.

Priorities
While some of the existing directional signs do not meet current 
best practice standards, the wholesale replacement of path 
signs with the standard designs set out in this guidance is not 
recommended (nor likely feasible within available budgets). 
Priority should be given to installing the new standard designs of 
path signs in the following order:

  1  Install directional signs on promoted paths that are not 
currently signposted; then

  2  Replace directional paths signs that are illegible/worn/
damaged; then

  3  Replace directional path signs that do not meet best 
practice standards.

Steps to take...
The following course of action is recommended in implementing 
this guidance:

•  Ensure all partners are committed to using the guidance. 
Creating a consistently signposted, coherent network of promoted 
paths across the Dearne Valley will require the active cooperation of 
many partners – most notably local PROW Offi cers, but also managers 
of visitor destinations. It is important to ensure the Signage Guide is 
approved by all partners at the outset and used when planning and 
designing new signage on behalf of the Partnership.

5
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•  Identify key routes to be promoted by the Partnership. It is 
not possible for the Dearne Valley Landscape Partnership (DVLP) to 
promote and update all existing Public Rights of Way. Key routes for 
inclusion in the project must therefore be identifi ed, in consultation 
with PROW Offi cers and others, seeking to prioritise those that 
offer greatest potential in terms of: quality and condition of route; 
landscape access; links with visitor attractions, points of interest and 
gateways (including public transport routes). See appendix 6.2 Notes 
on key routes for initial recommendations of which routes should be 
considered a priority for the DVLP.

•  Survey key routes to assess signage coverage and condition. 
The existing coverage of signage along routes should be reviewed 
and where necessary, recommendations for installing new additional 
signs should be noted. The condition and location of individual 
signs should be recorded and compared against the standard design 
recommendations for signage (contained in this guidance). Items 
of signage that fail to meet the standard design criteria should be 
highlighted for repair or replacement.

•  Repair, update or replace unsatisfactory signage, aiming to ensure 
that directional signs along promoted routes are of a consistent design 
and quality. This will involve repairing or replacing worn or damaged 
signage materials, as well as updating signage content – for example: 
adding destinations that may be absent from fi ngerposts; ensuring 
multi-use routes are clearly labelled with symbols representing all user 
types (cyclists and horse-riders, not just walkers).

•  Install new signage where there are gaps in coverage. 
Making sure that:

 •  Fingerposts are installed at the start and end points of 
promoted routes.

 • Waymarkers are installed at junctions along promoted routes.

 •  Orientation panels are installed at the start of path networks and 
gateway sites, such as visitor destinations and public transport hubs.
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•  Update new and existing signs with DVLP branding. It is 
important for routes being promoted by the DVLP to feature the 
Partnership’s brand identity. This will help to foster a distinct ‘sense of 
place’ for the Dearne Valley and encourage users to identify with the 
area as being a destination in its own right. It is recommended that the 
brand be incorporated as part of destination signage by:

 •  Adding additional, branded signs to new and existing fi ngerposts – 
promoting the location of nearby attractions and points of interest 
that may otherwise not feature on standard fi ngerpost signs 
(potentially including tourism businesses and managed sites). 
Design of the branded fi ngerpost signs should follow the 
guidance on materials/sizes included in section 4.1.

 •  Adding additional, branded waymarker discs to existing waymarkers 
– a simple ‘badge’ indicating that the route is part of the DVLP and 
offers features of natural and cultural heritage interest. Design of the 
branded waymarker discs should follow the guidance included 
in section 4.2.

 •  Ensuring the graphics used in orientation panels are designed in 
accordance with the DVLP brand guidelines.



Dearne Valley Landscape Partnership: Signage and Wayfi nding Guide27

Appendices

6.1 Notes on National Guidance

    This section provides a summary of national legislation, which prescribes 
the legal requirements for designing and locating signage in England, 
Scotland and Wales. The standards set by legislation underpin the 
recommendations of the Dearne Valley Signage and Wayfi nding Guide.

Legal requirement
There is a legal requirement to provide directional signs where 
Public Rights of Way leave metalled highways (i.e. surfaced roads). 
There is no legal requirement to provide signs at other locations 
unless a restriction imposed by a Traffi c Regulation Order is in 
place, or there is a need to warn and inform users.

Placement
•  Signs should be set at least 

450mm from the edge of the 
carriageway. This should be 
increased to 600mm where 
there is a severe camber or 
crossfall.

•  The recommended minimum 
unobstructed width for a public 
footpath is 1.5m, increasing to 
3m for a bridleway.

•  When posts must be erected in 
narrow footways they should 
be positioned to cause the least 
possible obstruction and should 
not reduce the clear walkway 
width to less than 1m.

Mounting heights
•  Where possible the lower 

edge of the sign should be 
between 900mm and 1,500mm 
above the highest point of the 
carriageway alongside.

•  Signs may have to be higher 
for various reasons where they 
are erected on footways and 
must obviously allow suffi cient 
clearance for pedestrians: 
2,100mm is the absolute 
minimum recommended but 
2,300mm is preferable.

Mounting signs
•  Generally, no assembly should 

exceed 4 metres in overall 
height above ground level, 
but this may be exceeded to 
obtain visibility of the signs at 
particularly diffi cult sites.

•  Specifi cations for construction 
of signs and their supports are 
contained in the current edition 
of British Standard No 873, 
The Construction of Road Traffi c 
Signs and Internally Illuminated 
Bollards. Any signage purchased 
should meet the regulations.

References
•  Department for Transport (2002) 

Traffi c Signs Regulations and 
General Directions

•  Department for Transport (2013) 
Traffi c Signs Manual

6
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6.2 Notes on key routes

    This section provides initial recommendations for which routes 
should be considered a priority for development by the DVLP. 
These recommendations are in part based on previous research 
undertaken for the Dearne Valley Interpretation Study1.

The main arterial route for walking, cycling and horse riding in the 
Dearne Valley is the Trans Pennine Trail (TPT), which runs East-West across 
the project area. The route itself is well established, maintained and 
signposted. There is, however, opportunity to better signpost ‘link routes’ 
connecting the TPT with nearby visitor attractions. This could be achieved 
by updating existing TPT signage with branded DVLP destination signs 
(see notes under section 5), making users of the Trail more aware of local 
recreational opportunities. And vice-versa: signage at nearby destinations 
should be updated to promote the TPT as an attraction in its own right.

Establishing links between the TPT and nearby attractions will also help 
to create better linkages northwards and southwards across the Dearne 
Valley, where currently the connectivity of Public Rights of Way (PROW) in 
some areas is poor.

In addition there is a need to promote short sections of the TPT as 
accessible routes for all, helping to address misperceptions of the 
Trail as being a long-distance route suitable only for the most 
adventurous and energetic users. This will encourage use of the 
Trail as a link between destinations.

The main gateways for recreational users accessing the Dearne Valley 
would appear to be as follows.

‘Honeypot’ sites:

• Conisbrough Castle

• Elsecar

• Manvers Lake

• Monk Bretton Priory

• Old Moor

• Worsbrough Mill

Railway stations:

• Adwick

• Barnsley

• Bolton-on-Dearne

• Conisbrough

• Elsecar

• Goldthorpe

• Mexborough

• Swinton

• Thurnscoe

• Wombwell

   1  Landscape Projects (2012) Dearne Valley Green Heart: Interpretation Study, DVGH Partnership
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There is evidence to suggest that local car parks around Adwick and 
Brampton are also serving as gateways for local users (e.g. dog walkers).

It is recommended that orientation signs be installed at main gateways 
to provide visitors with a sense of welcome/arrival and strengthen 
the identity of the Dearne Valley as a destination. It is important for 
orientation signs to advertise the location of nearby attractions (i.e. those 
within walking distance) and clearly show the Public Rights of Way that 
can be used to access them – ideally in the form of a simplifi ed map. See 
section 4.3 for more information on orientation signs.

Areas where the PROW network needs improving are generally 
located to the North and South of the central ‘belt’ demarked by Trans 
Pennine Trail. Key routes where connections need to be made are:

•  Between the Trans Pennine Trail and Little Houghton, Thurnscoe, 
Goldthorpe and Bolton-on-Dearne.

•  To/from Adwick, which currently has only one off-road footpath 
connecting to Mexborough.

•  To/from Middlecliffe and Billingley, which both have just one route in 
the direction of the Dearne Valley central belt.

Map showing PROW nodes and 
routes where waymarking has 
been identifi ed as inconsistent 
(shown in black)1.
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The Public Rights of Way comprising the core circuit are, in the main, 
already in existence. The route would link the key ecological sites of 
Edderthorpe Flash, Wombwell Ings, Gypsy Marsh, Old Moor, Bolton Ings 
and Adwick Washland with local communities.

The additional link routes shown on the map correspond to the draft 
themes of the DVGLP Interpretation Study (2011).

The proposed core circuit 
walking route around the 
Dearne Valley is shown on the 
map (in white)1.
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6.3 Estimated costs

    This section provides estimated costs for the directional 
signs specifi ed in the guidance (section 4).

TYPE MATERIAL UNIT COST

Fingerpost
(with 2 directional arms)

Oak

Softwood

Steel

Aluminium

£380.00

£320.00

£300.00

£270.00

Waymarker
(with 2 waymarker discs)

Oak

Softwood

£120.00

£100.00

Orientation Panel
(A0 size display)

Oak £1,000.00

Notes on maintenance: Directional signs generally require minimal maintenance 
provided they are correctly installed in an appropriate location. Maintenance typically 
requires cleaning with detergent; removal of graffi ti (using appropriate solvents) and 
applying lacquer in the case of interpretive displays. Replacing missing or vandalised 
signs is often a more common issue than repairing materials due to wear and tear.

If the maintenance is to be out-sourced, then a budget of £500 per day plus materials 
would normally be suffi cient for a two-person maintenance team. The number of 
days would obviously be dependant on the number of signs requiring maintenance 
and their geographical distribution. As a general guide, assume three days per annum 
for a project of this scale.
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